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LOOKING FOR SOME BILLS OF
QUANTITIES FOR A TENDER?
Have you...
•
•
•
•
•
•
•
•

had a tender arrive from a client that you don’t want to let down?
an opportunity to negotiate a project that needs measuring?
got a specification and drawings project you need some bills for?
got a bill of quantities in a tender and want them checked?
a problem with a subcontractor account and need it quantifying?
a schedule of works that needs expanding on?
got a CSA that needs detail measurement broken down into phases?
OR just simply got a lot of work on?

Then get in touch and let us take the pressure off you
We provide measurement support on an “as
needs” basis and act as an extension to your
Estimating Division, responding quickly to your
contract deadlines. Our philosophy is to provide
clients with a professional and individual service
in a straightforward and uncomplicated manner.
Recognising that no two organisations are the same,
we adopt a consultative approach to support you
when you need us.

We can produce bills of quantities in SMM7, NRM,
MMHW and CESMM style in Excel workbooks to
your own template, or in a CITE format if you prefer.
With a team of 20 surveyors, our size and experience
enables us to assign individual(s) with skills and
experience suited to your project.
By using our services, you can be assured that your
project is being handled by a professional, reputable,
capable and experienced team providing a costeffective and timely solution.

If we can be of assistance in any way
call us on 01234 581 940
or email admin@mynottlimited.co.uk

www.mynottlimited.co.uk

IC WELCOME

P
Neil Edwards
CEO The Builders’
Conference

Welcome

redicting construction demand is akin to nailing jelly to the ceiling. It is not
just that it is impossible but you can also get in one Hell of a mess while
you’re doing it.
That’s why The Builders’ Conference deals strictly in facts. Sure, those facts might
influence industry sentiment and confidence. And yes, our data will only ever be
as good as the timeliness and honesty of those that provide it. But they are facts
nonetheless.
This – in itself – is a fact borne out of almost a year highlighting the slip and slide
of construction demand; a fact that the wider media and even certain elements of
the industry took 11 months to notice. It is a fact borne out of verified data that
showed a positive hike in demand during October 2017 when the wider media was
wringing its hands about construction’s falling GDP.
Our unexpected positivity about October’s figures is not a case of The Builders’
Conference rebelling or taking a deliberately contrarian stance. The BCLive league
table is the digital age equivalent of the horse’s mouth. The facts and figures
displayed are precisely that.
So yes, if you want to gauge market sentiment or sector confidence, check out
the trade press and the national media. But if you want the facts, you know where
to come.
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BakerHicks Perth Perfect

B

akerHicks, the multi-disciplinary design
and engineering company, has completed
the complex structural engineering design
for Perth and Kinross Council’s headquarters
that included delicate work to repair and
restore the building’s historic façade.

The company was employed to provide structural
engineering consultancy for the project, working in
close collaboration with Perth and Kinross Council’s
in-house architect. The structural works included
the installation of the new staircase to the rear of
the building, the incorporation of floor infills to the
existing atrium and voids left by the removal of
staircases, and the removal of walls to create an open
plan office space.
BakerHicks also designed both structural openings
in existing masonry walls to help achieve the new
open plan layouts and the structure for the new
external ramp, providing disabled access to the front
of the building.
The consultancy services included providing further
advice regarding a range of delicate remedial works
to the Grade B-Listed, ornate sandstone façade to
Tay Street and High Street, working closely with the
appointed stonemasons, Gillies and Farrell Masonry.
This included advice on work to pin and repair cracks
in the masonry, using a combination of steel rods and
a vinylester resin. In addition to the masonry repairs,
cracking to the existing floor slabs was also repaired
using specialist epoxy resin systems.
BakerHicks worked closely with the client, main
contractor and specialist sub-contractors to ensure
the best solution was applied. The removal of the
pencheck stair to the rear of the building represented
a further challenge and safe methods of working to
remove this elegant period feature were devised

through working closely with the main contractor and
the demolition specialists.
The project was complicated not only by the age
of the building, which was originally built in 1899
as the prestigious headquarters for the insurance
firm General Accident, but also by the subsequent
extensions and renovations that spanned five
monarchs and 60 years of building innovation.
BakerHicks had to consult contemporary documents
and reference books, as well as specific guidance
notes from the Institution of Structural Engineers.
Andy Gotts, BakerHicks’ director for civil and
structural engineering, says: “The aim of the
refurbishment is to preserve the building and make
it fit for purpose now and in the future. In doing so
we had to put ourselves in the minds of the Victorian
engineers who built it, and factor into our calculations
the strength of steel and concrete of the period,
including converting the imperial measurements used
at the time into metric units.
“We are delighted to have played a key role in
delivering a contemporary, flexible building that is
in keeping with Perth’s fast-growing reputation as a
modern city with exciting ambitions. It has also been
an excellent learning experience for the team, further
extending our knowledge of historic construction
methods and specialist repairs to concrete floors and
sandstone façades.”
The £10 million refurbishment of the landmark
building is one of the largest projects of its kind. It
was undertaken in a drive to save money and energy
costs, and allow the public to access services more
easily. It is designed to make the most of flexible
working patterns and modern technology to create
workspaces which can reduce the council’s overall
space needs. All of which has been achieved whilst
maintaining the historic integrity of the building.

IC NEWS

CCS Passes Major Milestone

T

he Considerate Constructors Scheme - the
national Scheme to improve the image of the
construction industry - has reached a major
milestone in UK construction history by registering
its 100,000th site.

The Infrastructure and Project Authority’s Head of
Construction, Dr David Hancock, welcomed this achievement
and the Scheme’s role in helping to improve the image of the
industry.
The site registration was made by one of the leading
UK’s contractors - Mulalley - for the Chauncey Residential
Development in Ware, Hertfordshire.
Mulalley are working with housing association Network
Homes - a Client Partner of the Considerate Constructors
Scheme - to deliver this £8.6m project of 18 semi-detached
houses and 29 apartments, with associated car parking and
amenity space, delivering much needed affordable homes in
Ware.
In addition to this site being the Scheme’s 100,000th
registration, it has also been recognised as an Ultra Site – the
highest level of attainment with the Considerate Constructors
Scheme.
Registering its first site in 1997, the Scheme has firmly
established itself as the major force for good in helping to
improve the image of the construction industry - for the
benefit of the community, workforce and environment.
It is highly regarded throughout the UK construction
industry as the ‘go to’ organisation to support construction
sites, companies, suppliers and clients in raising their
standards and best practice above and beyond statutory
requirements.
One of the very few organisations to monitor the industry’s
progress and share best practice on the ground, the Scheme
undertakes around 14,000 visits to sites, companies and
suppliers per year.
Considerate Constructors Scheme Chief Executive Edward
Hardy said: “We are delighted to celebrate the registration
of the Scheme’s 100,000th site with Mulalley, who have
been registering sites for nearly 20 years and are a founding
Scheme Partner. This is a truly momentous milestone for the
Considerate Constructors Scheme and the industry, and is
made even more special with this being the 20th year of the
Scheme.
“It is with huge thanks to the continuous hard work,
commitment and dedication from an increasingly growing
proportion of the UK, and more recently the Irish construction
industry, that the Scheme has gone from strength to strength
since it registered its first site in 1997. At the very centre of
this success has been true collaboration across our industry.
“As a Scheme, we continue to grow and engage with an
ever-increasing number of contractors, suppliers, companies,
clients and other construction industry-related organisations
to continue to promote the benefits to the industry in looking
after our workforce, site neighbours and the environment.
“Whilst it is important that we celebrate this phenomenal
achievement, it is also important to remember that much
more still needs to be done to continue to improve the image

of our sector and to encourage the industry to continually
raise its standards and share best practice throughout the
supply chain. It is only through an ever-improving image that
our industry can continue to attract the very best to work in
our fantastic sector.
“As one of the few people who have been involved with
the Scheme from its earliest days, I am incredibly proud of
what the Scheme has achieved. I am also hugely grateful to
the construction industry for the way in which it has embraced
the concept of considerate construction, and how it continues
to challenge itself to attain even higher standards.”
Considerate Constructors Scheme Executive Chairman
Isabel Martinson commented: “This is a huge achievement
for the industry. By reaching such a significant milestone, the
Scheme is clearly demonstrating its ongoing importance in
driving higher standards to improve the image and reputation
of construction.”
Mulalley Director Vince O’Malley said: “Mulalley are
extremely pleased for our Chauncy Residential Development
project to be the Scheme’s 100,000th registered site. As a
Founder Partner of the Scheme, this is a significant milestone
and testament to the Scheme’s commitment to improving
the construction industry’s image and creating a legacy of
continued improvement.”
Network Homes’ Executive Director of Development
Vicky Savage added: “It’s really important that we provide
high quality affordable homes for the communities we
work in. This is a positive statement to local people, letting
them know we take construction standards seriously. We
look forward to continuing our work with the Considerate
Constructors Scheme and providing fantastic new homes with
Mulalley at the Chauncy Residential Development.”
The Infrastructure and Project Authority’s Head of
Construction, Dr David Hancock added his congratulations
to the Considerate Constructors Scheme in reaching this
milestone: “It was a pleasure to present at the Considerate
Constructors Scheme’s National Site Awards earlier in the
year, and it is great to hear that the 100,000th site has
registered with the Scheme. It reflects well on the efforts
that have been made by the industry. We are seeing much
cleaner and tidier sites, efforts being made to minimise noise
and having safety systems in place. This has had a positive
effect on the environment and surrounding communities,
and also on working conditions. We are seeing constructors
providing a more supportive and caring environment for their
workforce.
“This is great progress and I hope it will continue and help
attract more people into the industry at a time when we are
seeing much change and challenge around how the industry
operates.”
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ISG Lands Framework Nod

I

SG has been awarded three contracts worth
£12.8 million through the Education and
Skills Funding Agency (ESFA) framework.
The projects across the UK include an
Alternative Provision school in the Midlands,
the design and build of a new sports hall
in Yorkshire and the construction of a new
primary school in the North East.

These wins push the number of projects ISG has
been awarded through the framework to eight
nationally. The largest of the latest contract awards will
see ISG deliver a £5.5 million new school building in
Billingham, County Durham. Currently operating from
a temporary site, once completed Wynyard C of E
School will provide 420 primary school places.
Dr Sarah James, national framework director at
ISG, said: “These latest wins showcase our ability to
deliver world-class education facilities across the UK,
using innovation and technology to future proof our
buildings and ensure future generations benefit from
the stimulating learning environments.”
In the Midlands, ISG has been appointed through
the ESFA to deliver the latest phase of development
at the Solihull Alternative Provision Academy, to adapt
current office space into state-of-the-art teaching
facilities. The scheme, worth £3.6 million, will provide
22,000 sq ft of school accommodation through the
conversion of the former office block. ISG expects to
start on site in early 2018, with a phased handover in
Easter and summer.
The third win for ISG sees the expansion of The

Stephen Longfellow Academy, sponsored by Gorse
Academies Trust, which opened earlier this year
to provide 300 primary and secondary places in
Leeds. Valued at £3.7 million, the project involves
the construction of a new sports hall and internal
alterations to the existing academy, which will allow it
to provide specialist alternative provision for children
who may have struggled in mainstream education.
Work starts in February 2018 and is expected to
complete in September the same year.
Dr Sarah James continues: “ISG has an outstanding
track record across the education sector and as a
strategic framework partner with major public sector
bodies. Delivering modern education facilities
through an efficient and best value approach requires
collaboration and this is why frameworks are ideally
suited to bring projects to site quickly and cost
effectively.
“Working closely with our framework partners, ISG
will play an important role in the transformation of our
education estate, delivering facilities that will have a
lasting impact on local communities.”
The Education Funding Agency (now Education
and Skills Funding Agency) Regional Framework was
launched in July 2014. The four-year framework for use
by the agency, academies, local authorities, dioceses
and educational establishments is aimed at individual
school projects, both new build and refurbishment.
There are six regional lots, with ISG holding places
on the North East, East of England, South West, and
West Midlands lots.

IC NEWS

In at the

DEEP

END
A

ggregate Industries has
helped reopen one of
Europe’s few remaining
saltwater lidos, in a £3 million
restoration scheme for the Jubilee
Pool in Penzance.

The project was part of an effort by
the community and local government
to restore the cherished bathing spot,
which originally opened in 1935 the
year of King George Vs Silver Jubilee.
The repair and restoration was in
response to the serious structural
damage suffered in the storms of 2014,
which battered the Cornish coastline.
The location of the project demanded
specialised design requirements, as
being a saltwater tidal pool meant
there was a high risk of corrosion to the
concrete reinforcement. The restoration
required a blue coloured swimming
pool base to be constructed with a
blue pigmented concrete, which had
to also comply with an XS2 exposure
class – this defines the concrete design
requirements to ensure durability for the
intended design life.

However, due to the soaring cost of
the required blue pigment, Aggregate
Industries worked closely with the main
contractor, CORMAC Contracting, to
propose a more cost-effective solution
using a coloured surface hardener
in conjunction with a lightened base
concrete.
Andrew Wilson, Territory Sales
Manager at Aggregate Industries,
explained: “We collaborated with the
colour surface hardener supplier to
provide a bespoke concrete that not
only met the XS2 exposure class but the
unique requirements of the project.
“The product of choice was a
bespoke mix of Artevia Light concrete
which not only complied with the
exposure class and achieved the
high durability requirements but also
provided a lightened concrete for
the installation of the colour surface
hardener. This high performance
formula, coupled with a light concrete
design to ensure consistency of colour,
means the pool not only looks visually
appealing but will stand the test of

time. In all, we supplied a total of
492m³, which was produced by the
Redruth plant.
“Jubilee Pool is an important fixture
in the local community and has long
been a focal point where people can
gather and socialise, and families can
enjoy a fun day out. We were delighted
to play our part in refurbishing the pool
to give it a new lease on life. Combined
with its aesthetic appeal, Artevia Light
was the ideal solution in terms of
design, durability and cost.”
The Jubilee Pool repair and
restoration project totalled £2.94m.
The Coastal Communities Fund
granted Cornwall Council £1.95m
and match funding was provided by
Cornwall Council, Cornwall & Isles of
Scilly Local Enterprise Partnership’s
Regional Growth Fund, Tempus Leisure,
Penzance Town Council and The Friends
of Jubilee Pool.
CORMAC Contracting was awarded
the contract to repair and refurbish
Jubilee Pool, with D Wall Construction
Services as its sub-contractor.
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New Share in Newham

S

iteSales Property Group, a leading
residential property sales and development
consultancy in London and the South East, is
working in partnership with The London Borough
of Newham to develop and market homes for
those priced out by the London property market.
The properties are sold under NewShare, the
Council’s shared equity home ownership scheme.

Unlike shared ownership, buyers of the NewShare
scheme own 100% of their property from the date
of purchase. A percentage of the property is bought
via a mortgage and the value of the remaining share
is provided to them as an equity loan from Newham
Council. The new homeowners then pay an interest rate
of 1.75% on the loan and after a year the buyers have
the option of paying off the loan in instalments, or the
entirety, should their finances allow.
SiteSales Property Group has a wealth of commercial
experience in the sector and has been working in
partnership with The Council since 2015. It currently
provides Newham with advice on the planning and
development of the new homes, and leads on the sales
and marketing.
SiteSales Property Group has had great success in
marketing the properties, recently selling all units off plan
at the Pitchford Street development on the day of the
launch as well as 21 two and three bedroom houses within

Making Hoxton Hot

L

ight, airy interiors are in and one of
the latest renovation projects in trendy
Hoxton, East London, is demonstrating
how contemporary designs can capture a
modern yet timeless looking that’s proving
popular. The completed residence has already
become one of the most popular projects on
Houzz, the platform filled with home design,
decorating, and renovation ideas.

four weeks of the launch at the Boleyn Place, Pragel Street
development.
Newham Council intends 1,200 properties to be
eventually developed and sold under the scheme. So far
around 250 properties have been refurbished and sold,
with 53 new builds bolstering the numbers. Prices vary
according to size, for a two bed ex-council property the
average price is around £300,000 while a two bed new
build house is estimated at £435,000.
Murray Smith, Managing Director of SiteSales Property
Group, said: ‘’NewShare, Newham Council’s shared equity
scheme, is of vital importance to the local borough,
allowing local people to get a foot on the housing ladder.
We are looking forward to the continuing partnership
with Newham Council in developing and marketing
affordable properties. SiteSales Property Group has a
record of support for local authorities, charities and shared
ownership projects in other parts of the capital and we are
very confident this will continue in the future.’’

From the sleek kitchen units to the grey wood flooring
provided by The New & Reclaimed Flooring Co, the
penthouse apartment is classic, clean, and crisp, making it
the perfect home for trendsetters in the capital. Since the
completed penthouse residence was uploaded to Houzz over
300,000 people have viewed the stunning transformation,
showing just how popular the overall interior is with those
seeking inspiration.
The light grey interior design and furniture perfectly
contrasts with the complexity of the flooring used throughout
the entire premises, including on the stairs and in the kitchen,
carefully chosen to give this upgrade a contemporary edge.
Designers chose Braided River Driftwood Oak Floor from
Reclaimed Flooring to enhance the other interior colours
and textures of the penthouse. The result is a light, stylish
apartment that’s ideal for the Hoxton area. Completing the
overall look of the home are glass partitions, kitchen cabinets
with a gloss finish, and deliberately chosen pieces of furniture
to make the most of every bit of space.
Robert Henry, CEO and Creative Director of Reclaimed
Flooring, said, “This was a great project to work on and
seeing how all the different elements have combined to
create the designer’s vision make us proud to have been a
part of it. There were definitely challenges involved, including
creating a patina with a genuine reclaimed look to account
for the underfloor heating system but now the homeowner
gets the best of both worlds, an effective, modern heating
system and beautiful, chic flooring.”

IC NEWS

PITCH
PERFECT

S

heffield engineering specialist SCX has been
selected as the retractable pitch supplier for
the ground-breaking new stadium of Tottenham
Hotspur.

The company’s expertise is being harnessed to produce a
grass pitch that sits directly above an artificial surface, making
the Premier League club’s stadium the first of its kind in the
UK to have two pitches inside the same bowl, creating a truly
world-class multi-use venue.
The fully retractable grass surface will be used for football
matches whilst the artificial pitch underneath will be used for
NFL matches, music concerts and a range of other events, in
order to protect the integrity of both playing surfaces.
SCX will design, engineer, build and install the innovative
real turf football pitch, which will sit in three pitch-long
steel trays, weighing more than 3,000 tonnes each. The
surface will split into three sections to show each tray before
retracting under the South Stand to reveal the artificial
playing surface underneath. The process of switching from
one surface to another is expected to take approximately 25
minutes.
Once the grass pitch is returned, the joins are invisible and
undetectable allowing for a Premier League quality playing
surface every matchday.
SCX Special Projects - the bespoke precision engineering
arm of the family-run SCX Group based in Wincobank,
Sheffield - is preparing to install the movable grass pitch over
a 12-week period from October.
Tottenham Hotspur’s stunning new stadium is set to open
in 2018. Designed for atmosphere, the Club aims to deliver
an unrivalled fan experience inside its stadium, the largest
of any football club in London with a capacity of more than

61,000. The venue will be a new world-class sports and
entertainment venue for the capital. Since planning for the
new stadium began, the Club has been committed to driving
innovation and using modern technology to enhance the
visitor experience.
The supplier agreement with Tottenham Hotspur follows
SCX’s success in using similar engineering technology to win
contracts for the retractable roofs over Centre Court and
Number One Court at the All England Lawn Tennis Club
at Wimbledon, guaranteeing play no matter the weather
conditions.
Matthew Collecott, Director of Operations & Finance,
Tottenham Hotspur, said: “We are pleased to confirm SCX as
our official Retractable Pitch Supplier. SCX has a proven track
record in delivering innovative solutions and this bespoke
pitch mechanism will allow our new stadium to host a range
of major events in addition to Tottenham Hotspur matches,
as we strive to create a venue that is a hive of activity all year
round.”
SCX managing director Simon Eastwood said: “We
have a solid reputation for problem solving in bespoke
circumstances that involve moving and lifting huge structures
at sporting venues. All of the mechanical and control system
engineering skills are in-house and genuinely world class.”
Danny Pickard, SCX’s lead engineer, said: “Our expertise
and heritage enables us to push the boundaries of moving
structures and precision engineering.
“This latest pitch technology embodies everything we
strive for and care about - delivering precisely what the client
needs, with the engineering flair that has become a hallmark
of SCX. We are so very proud to deliver this engineering
world first.”
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BATTERSEA
TAKING SHAPE

F

rom hand-poured candles to fashion
designers, visitors to Battersea Power
Station will be able to enjoy the first in
a series of retail and pop-up activations from
September 14th as part of a programme of
purpose-designed retail spaces at the main
entrance to Circus West Village.

The offer of free spaces to local businesses is part
of a number of community initiatives created by the
team at Battersea Power Station. The pop-ups will
be housed in a series of purpose built units at the
entrance to this new riverside location at Grosvenor
Arch and the programme will see a variety of small
businesses, designer makers, creative entrepreneurs
and start-ups both local and from across London
showcase their wares every Thursday to Sunday, from
now until December 24th at Grosvenor Arch.
The mix of creative start-up stars and cultural
partners include:
Wax + Wick, a premium hand poured candle brand
founded in Battersea by lifestyle entrepreneur Nicole
Hansen. It has a strong belief in contributing to the
circular economy and minimising waste through
their up-cycled repurposed materials. The brand
celebrates Nicole’s Danish heritage and incorporates
simple design, sustainability and quality. They will
offer several workshops and creative sessions, www.
waxandwickworkshop.com
Beatwoven, a textile technology studio that
translates music into digital weave patterns for a

IC NEWS

Jacquard loom. Founded by designer Nadia-Anne
Ricketts, the pop-up will be selling framed textile art
work and presenting a recent collaborative project
with FirepitTech, a division of Warner Music Group,
and the David Bowie Estate – for the Harrods Art
Partners project. www.beatwoven.co.uk
Warehouse Home, a fast-growing lifestyle brand
founded by Sophie Bush. The brand’s online shop
retails vintage and contemporary homewares designs
with an industrial aesthetic, including exclusive
products created for Warehouse Home by emerging
British designers, mywarehousehome.com
Creative Entrepreneurs, the London based
learning and networking platform that nurtures small
independent businesses from across the creative
industries by bringing together business support
tools and expert advice to help them develop,
alongside inspiration and learning from supporters
including Anya Hindmarch and Thomas Heatherwick.
Coinciding with London Fashion Week, Creative
Entrepreneurs will be showcasing some of the young
London-based fashion labels within their network,
creativeentrepreneurs.co
Thames & Hudson, one of the leading illustrated
publishers across all areas of visual creativity, will be
supporting the programme across the London Design

ʻWe want to support a new generation of
creative people and are seeking young,

independent commercial businesses that
are making products and stories across
design, art, craft, fashion, publishing,
new tech and beyondʼ

Festival and London Fashion Week weekends with
their first ever pop-up space. They will be conducting
a series of author talks, workshops and children’s
events across the fields of design, fashion and
photography, www.thamesandhudson.com
More creative popups and collaborations will be
revealed in the coming weeks as the exciting initiative
continues.
The studio spaces at Grosvenor Arch will form
part of the emerging community at Battersea Power
Station alongside independent restaurants and a
curated programme of activities that take place
every weekend on the riverside in front of the Power
Station. The development has a link directly along the
river to Battersea Park, which attracts 20 – 30 million
visitors annually, many of whom are local and young
professionals and young families, as well as a large
fitness community.
In addition, from this Autumn, even more people
will also be able to visit via the River Bus with a new
dedicated pier at Battersea Power Station.
Rob Tincknell, CEO of Battersea Power Station
Development Company, said: “We want to support
a new generation of creative people and are seeking
young, independent commercial businesses that
are making products and stories across design, art,
craft, fashion, publishing, new tech and beyond.
The spaces are initially offered rent free and we are
targeting the local Battersea community as well as
businesses and creative networks across London.
Initially, the spaces will be available from Thursday
to Sunday each week, and the tenancies will rotate
regularly to showcase a range of creative ideas across
the season. I love the idea that when the office
spaces in the Power Station are complete, we will
have some of the biggest businesses in the world
working alongside start up businesses with just one
employee.”
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It’s all a façade
H

orbury Facades, part of the
Horbury Group, has secured
a contract to design and
install the innovative rainscreen
cladding system for the new
Digital Media Hub that forms
part of the Confetti Institute of
Creative Technologies on behalf of
Nottingham Trent University.
The new building will feature the
increasingly popular ‘Corten’ panel,
which naturally weathers over time,
producing a striking, oxide finish
that protects the building. The
natural patina, which mellows over
time, creates a protective coating
that provides a highly durable, low
maintenance and aesthetically pleasing
façade.
Horbury Facades will work on behalf
of main contractors Stepnells Ltd, with
the building due for completion in
Summer 2018.
Adrian Storey, General Manager
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at Horbury Facades, said: “This is an
exciting contract win for our team. We
have extensive experience of designing
and installing facades created using
Corten, which is a popular choice for
use in urban and former industrial areas.
We’re looking forward to working with
Stepnells to achieve the architect’s
vision for this building.”
The development will see two sites at
Convent and Parliament Street linked
by a stunning seven storey education
centre, enabling Confetti to deliver
more courses to students studying for
both college-level courses and degrees.
The use of Corten will complement
the traditional red brick build of the
adjacent buildings on Parliament street,
close to the city centre. Here, part
of the former Confetti building was
demolished earlier in 2017 to make
way for the Digital Media Hub, which
is expected will achieve BREEAM
‘Excellent’ status.
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Predictably
Unpredictable
NEIL EDWARDS
The Builders’ Conference CEO

In a month in which the wider media finally caught on to
the true state of the UK construction nation, the BCLive
league table recorded an unexpected but nonetheless
welcome rally. The Builders’ Conference CEO Neil Edwards
looks over yet another surprising set of monthly figures.

A

rmed with the statistics for the first three
quarters of 2017, the wider media finally
cottoned on to what the BCLive league table
had been illustrating pretty much since the year
began; that, with the notable exception of August,
the landmark month in which the first tranche of HS2
contracts was let, the industry has been on a marked
downward trajectory. For the past few weeks, news
headlines have been filled with talk of slumps in
construction’s GDP and of a widening downturn in
demand.
But amidst news reports that would have sent many
scurrying to if not batten down the hatches then at least stock
up on canned goods for the implosion ahead, construction
once again proved that its most predictable characteristic is
its sheer unpredictability.
And it will come as no surprise to experienced industry
watchers that as the doom-mongers and naysayers were
sounding the alarm bells, the sector rallied unexpectedly to
register one of its best months since the beginning of the year.
The BCLive league table, which has struggled to top the
£3.5 billion monthly total for most of the second half of the
year soared to more than £4.6 billion, restoring it to early
2017 levels. While the BCLive league table has recently
grown accustomed to recording new contract awards
from around 300 individual companies, this month’s total
included contributions from more than 350. And although
Greater London rediscovered its mojo to top the £1.1 billion
mark, several other regions – notably the North West, West
Midlands, South West and Eire – also enjoyed a boost this
past month to make that rally – temporary and fleeting
though it might be – even more universally welcome.
Top of the pile in October 2017 with a nine contract haul
valued at a combined £645 million was BAM. The largest of
these is a £500 million contract award for a new build hospital
on the St James Hospital Campus in Eire which is to be

undertaken by BAM UK together with BAM Kildare.
A large hospital contract also helped propel John Sisk &
Son into second position on the BCLive league table for
October 2017. The West Midlands-based company won the
£190 million contract award to build a new clinical building at
London’s Great Ormond Street Hospital.
With 12 contract wins worth a combined £198.8 million,
Galliford Try took the number three position, thanks in no
small part to a £52 million contract award for the construction
of 440 new dwellings for Legal & General Group in
Walthamstow, East London.
In a month in which all of the BCLive league table Top
10 exceeded the £100 million mark, Sir Robert McAlpine
took fourth position with a £192 million combined total that
includes a £100 million new build office for HM Revenue &
Customs in Cardiff, South Glamorgan.
Perhaps the most telling statistic on the BCLive league
table for October 2017, however, is the fact that the giant
Kier Group took the Number 5 position with a 22 contract
haul worth a combined total of just over £184 million. Given
that the largest of these was a £24 million order for 261 new
dwellings in Chesterfield for Homes & Communities Agency,
the average value of Kier’s other 21 contract awards was less
than £8 million.
Interserve, which took ninth position with a cumulative
£133.4 million spread across ten separate contracts,
experienced a similar fate which must surely carry with it
greater demands on staff and resources than a single £100+
million contract award therefore training & apprenticeships
should be a key priority for the construction industry
Given the unpredictability of UK construction, this could –
and, most likely, will – change next month. And, in a year in
which the UK took the decision to quit the European Union
and the US elected Donald Trump as President, even the
unpredictable seems somewhat less than surprising
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Quick review of BCLive for October 2017
•

369no companies were detailed as winning new
contracts during October 2017

•

665no new construction orders are detailed on
BCLive

•

BAM secure overall top spot with £645 million of
new work

•

New order winners in £1M to £5M category was
Morgan Sindall & the £1M and under category
went to Keepmoat Group

•

Kier Group also secured the most number of new
construction orders in the month with 22no
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Who is winning construction work - LIVE

Top 100 results: 01/10/2017 - 31/10/2017
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Who is winning construction work - LIVE

Top 100 results
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The

Die is

Cast

HSBC and a number of other leading financial institutions are
now predicting a double increase in UK interest rates at the end of
this year and the beginning of next. But what does that mean for
the wider economy? Mark Berrisford-Smith, Head of Economics,
UK Commercial Banking, HSBC Bank PLC consults his crystal ball.

T

he mood music coming out
of the Bank of England’s
Monetary Policy Committee
(MPC) has shifted decisively.
HSBC now expects two quarterpoint increases in Bank Rate: with
the first rise in November, and
the second in May of next year.
The changed outlook for interest
rates also necessitates revisions
to HSBC’s forecasts for sterling’s
exchange rate: in particular, the
pound is no longer expected to
fall to parity against the euro.

When trying to work out what is likely
to happen to interest rates, the starting
point is the flow of economic data. But
equally important is how those data
are interpreted by the rate-setting
committee. To that end, considerable
efforts are made – not only by the Bank
of England but also by the various
bodies responsible for monetary policy
in central banks around the world – to
guide the expectations of the financial
markets and others. They don’t want
their decisions to come as a shock
which might trigger bouts of damaging
instability in financial markets, nor do
they want to sow confusion among

businesses and individuals faced with
making important financial decisions.
In the case of the Bank of England,
a detailed exposition of the collective
thinking of the MPC is set out in the
quarterly Inflation Report. Additional
commentary is also provided via the
minutes of the policy meetings – which
are held eight times a year – and
through the speeches which Committee
members deliver up and down the
country. These communications are
carefully crafted to ensure that the
messaging is right. It’s just the same at
other central banks, with Ben Bernanke,
who was Chair of the Federal Reserve
in the United States from 2006 to
2014, reporting in his recent book,
Courage to act, that the Fed’s ratesetting committee sometimes spent
longer fretting over the wording of its
statements than it did over the actual
policy decision.

The Communications
Challenge
Moreover, rate-setters have learnt
from bitter experience what happens
when the communications go awry.
Back in September 1999 the Bank of
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England caught the markets, and most
economists, completely on the hop
when it decided to increase interest
rates. The MPC was still in its infancy,
and it’s clear that the Committee and
the financial markets weren’t yet on the
same wavelength. Then, in May 2013
the Federal Reserve precipitated what
became known as the ‘taper tantrum’
in the markets when it unexpectedly
signalled that it would soon begin to
scale back its asset purchases under its
programme of quantitative easing.
For central banks, therefore,
communications are all-important. No
phrase that finds its way into the various
statements and speeches is there
by accident: it has all been carefully
vetted and agonized over. The obvious
conclusion must therefore be that the
decided change in tone from the Bank
of England last week was intentional.
The minutes of September’s policy
meeting, which were released on
Thursday, together with the speeches
made on Friday morning by Gertjan
Vlieghe and by Mark Carney on
Monday, when he addressed the annual
meeting of the International Monetary
Fund (IMF) in Washington, were
clearly designed to prepare markets,
households, and businesses for an
imminent increase in Bank Rate.

What has changed
since August?
Before the latest meeting, the last time
that the MPC had gathered to consider
monetary policy was in early August,
when the quarterly Inflation Report
was also released. Taken together,
these were viewed as dove-ish by the
markets, with the consequence that in
the days following the August meeting
sterling slipped back into the 1.20s
against the dollar and fell to under
1.10 against the euro, a territory not
explored since early 2010.
What had changed was not so much
the pace of economic growth nor the
immediate outlook for inflation, but
developments in the labour market.
Admittedly, the pick-up in the annual
rate of consumer price inflation to 2.9
percent in August, compared with
July’s 2.6 percent, may have come as
a bit of a surprise, but in itself it won’t
cause a major rethink about the outlook
for price stability. The view of MPC
members is that inflation is close to its
peak, and that it will gradually ease

MARK BERRISFORD-SMITH
HSBC

back during the course of next year,
remaining above the 2 percent target
until 2020. And in any case, the annual
rate is always prone to bobble around a
bit from one month to the next.

Approaching Full
Employment?
It was probably the news from the
labour market that, more than anything
else, caused the Committee to re-think.
Central banks the world over struggle
to work out precisely when an economy
has reached its full capacity. This is
unfortunate, as it’s one of the most
important judgements that they have
to make. After all, it’s logical to assume
that once an economy’s resources,
especially of human capital, have been
fully utilized, then inflation will soon put
in an appearance as further expansion
of supply is inhibited by limited
availability of resources.

The Bank of England’s current
assessment of the UK economy’s full
capacity is that it is consistent with an
‘equilibrium’ unemployment rate of 4.5
percent. But gauging the ‘equilibrium
rate’ is by no means an exact science,
and it would be fair to say that the
MPC’s track record in this area hasn’t
been without blemish or controversy.
Back in 2013, in an ill-starred attempt
at ‘forward guidance’, Mark Carney
asserted that the economy’s equilibrium
unemployment rate was around 7
percent, and that interest rates could
therefore be expected to rise once
this threshold had been passed, which
wasn’t expected to occur until 2016. In
fact, it was breached in little more than
six months, with subsequent falls in the
unemployment rate eliciting several,
somewhat embarrassing, reassessments
of the equilibrium rate.
On 13th September, the day that the
MPC meeting concluded, the Office for
National Statistics (ONS) released the
Labour Market Statistics for the period
from May to July. Under the pre-release
arrangements for official statistics, the
MPC had sight of these figures the
previous Friday. What they showed was
that the jobs market has continued to
strengthen, despite the recent slowing
in the pace of economic growth.
Indeed, in the three months to July,
the number of people in work rose by
a blistering 181,000 from the previous
three months, representing an increase
of 0.6 percent. Meanwhile, the number
of people who were out of work fell
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by a further 75,000 over the same
period, which was sufficient to nudge
the unemployment rate down to 4.3
percent. This is the lowest rate since
1975, but more to the point is below
the cyclical trough reached in 2005
when the economy was displaying clear
signs of over-heating.
This time around there is – so
far – little evidence of over-heating.
In particular, wage growth hasn’t
accelerated in the way that might
have been expected if the economy
had reached full capacity. Instead,
the key measures of annual earnings
growth – including and excluding bonus
payments – remain distinctly anaemic,
both standing at 2.1 percent in the
period from May to July. With prices
rising at a faster rate, wages are falling
in real terms.
The question of why earnings growth
has remained so subdued in fullemployment economies is exercising
many economists at the moment: nor
is the mystery confined to the UK,
with similar trends having emerged in
Germany, the USA, Canada, Australia,
Sweden, and others. The way in which
the labour market works has certainly
changed in the past decade, thanks
in particular to the growth of flexible
working in the so-called ‘gig economy’.
But what was clear from the minutes
of September’s MPC meeting is that
the Committee still expects that wage
inflation will soon pick up in response
to the strong demand for labour.
Indeed, they believe that changes
in the composition of jobs are partly
responsible for the current sluggish
wage growth and that there is really
more wage inflation than appears to
be the case. Politicians and business
leaders constantly talk about up-skilling
the economy to face the competitive
challenges of the 21st century, but the
reality is that the labour force is downskilling and shifting into more lowskilled and lower-paid occupations. Take
that change out of the equation and the
MPC believe that annual pay growth
would be more like 2.8 percent, not
2.1 percent. In other words, sluggish

pay growth is partly due to structural
changes, and should not be interpreted
as the result of deflationary forces.

Mind the language
The key passage of the minutes was
the statement that a majority of the
Committee believe that it will be
appropriate to remove some monetary
stimulus in the near future. The minutes
also repeated the warning that financial
markets were under-pricing the extent
to which policy would need to be
tightened; this view was, moreover,
shared by all MPC members, an
observation which had not featured in
the statement issued back in August.
Believe it or not, such nuances of
language matter.

Taking the Hint
Financial markets duly took these hints.
The price of government bonds fell,
while sterling’s exchange rate rose. A reversal of last year’s post-referendum cut
in Bank Rate from 0.50 to 0.25 percent
is now fully priced in to take place by
February, with another increase, to 0.75
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percent, expected later during 2018.
For its part, HSBC now expects that the
first increase will come at the next meeting, which concludes on 2nd November,
with a second increase anticipated in
May of next year. Bank Rate is then
expected to be left on hold until at least
the end of 2018, not least because the
Brexit process will reach its denouement
later in the year.
This scenario for Bank Rate, together
with a more upbeat view of Brexit
being taken by financial markets,
has necessitated a change in HSBC’s
exchange rate forecasts for sterling.
The formal negotiations to discuss the
terms of Britain’s withdrawal from the
EU got under way in June, and by all
accounts the talks have been every
bit as challenging as was expected.
Yet the ongoing background of ‘Brexit
uncertainty’ has not brought the
renewed sterling weakness that we had
anticipated: markets have continued
to focus on the traditional economic
factors – including interest rate
expectations – rather than on political
factors. Against this backdrop, the
change in the mood-music emanating
from the Bank of England has,
unsurprisingly, given a further leg-up to
sterling over the past few days: on 15th
September the pound closed against
the dollar at just under $1.36, its highest
since before the EU referendum. HSBC
therefore expects sterling to end this
year at $1.35 against the dollar and at
89p against the euro.
But Brexit uncertainty is still expected
to weigh on sterling during next
year, not least because for practical
purposes (specifically, the requirement
for the various European parliaments
to approve any deal) the deadline

for concluding the negotiations will
be October 2018. As the ticking of
the Brexit clock gets louder, HSBC
anticipates some slippage, with the
pound ending next year at $1.26
against the dollar, and at 95p against
the euro.
There are, of course, several caveats
to all this, including the interest rate
forecast. Central banks may try to signal
their intentions, but they never precommit to a particular course of action,
and in this case the important proviso is
that the economy maintains its current
trajectory. In other words, if the inflation
and labour market releases for October
are markedly weaker than expected,
or if the preliminary estimate of GDP
growth in the third quarter, which will
be released on 25th October shows
the economy slowing further, then they
could try to backtrack.
The MPC might also adopt a more
cautious approach if a negative
outcome for the UK from the EU
Summit to be held on 19th October
precipitates a bout of turbulence in
financial markets. It is at this meeting
that EU leaders will decide whether
sufficient progress has been made in
the Brexit negotiations to move on
to discuss the trade and economic
relationship once the UK has left the EU.
But failing those eventualities, the
Bank of England is almost duty-bound
to act. Central banks live or die by
their credibility with financial markets
and others. That credibility would be
badly dented if they signal that action
is imminent, but then fail to deliver. In
other words, the die is cast, and it will
take a string of negative developments
for them to stay their hand.

INSIDE CONSTRUCTION | NOVEMBER 2017

26

Minds Matter
Construction industry take the next step to improve
workforce mental health and wellbeing as
Mates in Mind is made fully available.

T

he UK construction sector’s efforts to
improve the health and mental wellbeing
of its workforce took a major step
forward with the full roll-out of the Mates
in Mind initiative.

Mates in Mind has led in the creation of a flexible
and joined up approach that is tailored to the needs
of individual construction companies as they seek to
tackle poor mental health whilst also nurturing positive
mental wellbeing amongst their workforce. The

programme is being delivered to the UK construction
industry in support of the Health in Construction
Leadership Group and in partnership with a number of
industry representatives and mental health charities.
Key to its success is breaking the silence and stigma
that can surround mental health in society in general
and the construction sector in particular by promoting
a culture of positive wellbeing.
According to Health and Safety Executive figures, 18
per cent of reported work-related illnesses in the UK
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construction industry
are the result of mental
health problems, such as
stress, depression or anxiety
– accounting for 400k working
days lost each year. Furthermore,
industry data reports that 55 per cent of construction
workers had experienced mental health issues whilst
42 per cent are living with these issues at their current
workplace. Construction deaths from suicide are also
believed to be potentially ten times higher than that
of fatal accidents at work.      
Central to the Mates in Mind framework is providing
construction firms with a joined up approach to
mental health, from support to employees, line
managers and the organisation, through to a tiered
training framework developed in collaboration with
various organisations including British Safety Council,
Mind and Mental Health First Aid (MHFA) England.
This builds understanding, knowledge and confidence
amongst all workers, throughout the business, so that
they can get the help they need as well as to identify
colleagues who could benefit from further support.

Commenting on the further roll out of Mates in
Mind, Steve Hails, Chair of Mates in Mind Board and
Director of Health, Safety and Well-being at Tideway,
said: “Today is a significant moment as we roll out the
Mates in Mind framework and resources for businesses
to use. This is the culmination of several months of
hard work and would not have been possible without
the substantial help of key mental health charities
and its championing by industry representatives.
Mates in Mind represents a meaningful way forward
for tackling mental ill health in the workplace whilst
also encouraging a positive wellbeing culture.
Uniquely, this approach offers flexibility which enables
a business to tailor the resources to their needs so
that priorities can be more effectively targeted. In
doing so, it should be possible to start making serious
progress into an issue that is currently the source of
much needless pain for so many.”
Supporting today’s announcement, Clive Johnson,
Chair of the Health in Construction Leadership Group
and Head of Health and Safety at Landsec, said: “For
too many years the industry has been shouting
about safety but only whispering about
health. I am extremely proud that Landsec
and the HCLG are at the forefront of
ensuring mental health provision
within construction is dramatically
improved.”    
Josceylene Shaw, Executive
Director of Mates in Mind, said:
“As we all know, there is no
health without mental health. The
construction industry’s championing
of Mates in Mind sends a strong
message about the role workplaces
can play in supporting workers’ mental
wellbeing and helps to demonstrate
their commitment to leading the way in
managing this important issue both to their
staff and society more broadly.”
Christian Van Stolk, RAND Europe, said: “It
is well documented that the construction industry
has many characteristics that could affect the mental
health of its workforce. This year, through RAND
Europe’s work with Vitality’s Britain’s Healthiest
Workplace and working with Mates in Mind we have
found that there is high variance in the survey results
between construction organisations. This is especially
noticeable in areas such as financial concerns, workrelated stress and unrealistic time pressures where
in some organisations there were much higher risks
reported compared to the average. This suggests
that in designing mental health approaches across
the sector there is an opportunity to acknowledge
differing cultures and sub-sectors, learn from each
other and to work to reduce variance.”
More information on Mates in Mind and details
on how to access its training materials and support
resources are available at: www.matesinmind.org
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JCB Brought to Book
Inside Construction editor Mark Anthony has published a
new book that draws startling comparisons between tech
and telecoms giant Apple and that stalwart of UK
construction equipment manufacturing, JCB.

C

alled “Renaissance: Why

JCB is the Apple of the Digger
World” – the new book explores
the similarity in the approach to
innovation and product development
of the two companies; innovation that
brought us the iPhone and iPad and the
Hydradig and the Teleskid.
“Apple did not invent the smartphone
or the tablet computer. But it took those
ideas and made them better; made
them desirable,” Anthony says. “Having
charted the development and launch of
machines like the Hydradig, the Teleskid
and the Hi Viz dumper, I was struck
by JCB’s seemingly unerring knack
for taking a proven machine type and
turning that design on its head to create
something new and aspirational.”
Although the traditional and formal
British values of JCB are seemingly at
odds with the less formal American style
that permeates through Apple, Anthony
says he was struck by the similarities in
the approach of both companies.
“I had the idea for this book pretty
much immediately after seeing the
Hydradig for the first time. Here was
an example of JCB taking a largely
unloved and underappreciated machine
– the wheeled excavator – and making
it cool,” Anthony continues. “What
was most surprising was that JCB were
equally- though privately – aware of the
comparisons.”
Anthony explains that – ahead of
the writing of the book – he visited the
JCB World Headquarters to interview
the company’s Chief Innovation and

Growth Officer, Tim Burnhope. “I had
already started work on the book and
even had a front cover design photo on
my iPhone,” Anthony recalls. “During
our interview, Burnhope repeatedly
quoted Apple’s Steve Jobs. I showed
him the concept cover photo of a JCB
wheel loader taking a bite out of the
Apple logo (which we eventually used
on the back of the book) and he was
astounded.”
And these parallels are more than
mere coincidence. During the final
stages of research for the book, it
transpired that Burnhope had attended
Newcastle Polytechnic, the school that
spawned Apple’s designer-in-chief Jony
Ive. “The more I dug, the more the
similarities between JCB and Apple
emerged,” Anthony continues.
According to Anthony, the new book
is the culmination of a near-30-year
relationship with the Rocester-based
company. “JCB has been an integral
part of my professional life for almost
three decades. I even travelled to my
wedding reception in a JCB 3CX!” he
concludes. “I have visited the factory
so many times that my car pretty much
knows the way, although that didn’t
prevent me having a car accident on the
way to the factory during the research
for this book. As an unbiased journalist
with an international readership,
I must remain objective. But
there’s a little bit of me that really
enjoys seeing a British company
continuing to put the Great
in Great Britain.”
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“Apple did not invent the smartphone or the

The new book is available to buy
exclusively through Amazon:

tablet computer. But it took those ideas and
made them better; made them desirable”

Renaissance: Why JCB is the Apple of
the digger world Paperback £7.50

Click

INSIDE CONSTRUCTION | NOVEMBER 2017

30

Firms Encouraged to
Take on Apprentices
Hudson Contract has teamed up with firms Matthews & Leigh Civil
Engineering and H&L Construction Solutions Limited to encourage
construction companies to offer school leavers an apprenticeship.

M

atthews & Leigh in
Chorley and H&L
Construction Solutions in
West Wycombe both employed
an apprentice 12 months ago
with full sponsorship from
Hudson Contract through its 20th
anniversary scholarship scheme.

Jordan Goulding (19) studied at
level 2 Apprenticeship in Construction
Operations at Preston College and
Matthews & Leigh, and is now fully
qualified. He has learned crucial skills
to further his career in the construction
industry, including laying drainage
for housing and concreting. While
Joe Lafbery (22) is completing an
Apprenticeship with H&L Construction
Solutions, assisting an experienced
carpenter and studying at Oaklands
College in St Albans.
Joe said: “I am really enjoying my
Apprenticeship. I see no better industry
than construction in terms of the
different paths it can lead you down;
after all, we will never stop building. At
a young age, you may not know where
to turn career wise, but you cannot go
wrong getting into the building game
with a trade behind you. I was always
told that and I will relay it on to anyone
coming of age.”
Keith Rea, Construction Training
Manager at Matthews & Leigh said:
“Bringing in apprentices is good for the
progression of the company. Having
young blood and being able to train
them how we want to is important in
order to build a sustainable company.

For apprentices, construction is a great
opportunity as it gives them the chance
to work as a team and develop new
skills and relationships which will help
them in future life and building a career
for themselves.”
Lee Casey, Managing Director at H&L
Construction Solutions, said: “Joe was
one of the first apprentices we have
ever taken on. We’re a young company
but really want to support young
people who will play an important
part in growing our business. We’re
really pleased with the work that Joe
has done with us and he’s become an
integral part of our team here at H&L
Construction Solutions.”
David Jackson, Founder and
Chairman of Hudson Contract
added: “With a lifetime of working in
construction, I remain passionate about
championing our industry as a great
place to work and doing everything I
can to make it a profession of choice for
young people today.
“Apprenticeships are crucial to
enticing new talent into the industry
because they provide the perfect
environment for people to kick-start
their careers. The combination of
practical guidance and on-the-job
training from employers and the skills
learned at college, give apprentices
a solid foundation for working in the
trades. I’d encourage companies
across the country to consider hiring an
apprentice and young school leavers to
look to the industry for their career.”

IC TRAINING

Ibstock Cements
Skills Solution
Ibstock, the UK’s largest brick maker, is playing its part in ensuring construction
students are equipped with the materials needed to hone their skills, by
donating 12,000 of its bricks as part of an ongoing partnership between
the brick manufacturer and the Construction Skills Village.

I

bstock, the UK’s largest brick maker, is playing
its part in ensuring construction students are
equipped with the materials needed to hone their
skills, by donating 12,000 of its bricks as part of an
ongoing partnership between the brick manufacturer
and the Construction Skills Village.
The donation was spilt across Construction Skills Village
facilities in Barnsley, Doncaster and Scarborough, where it will
be used to help students develop their brickwork skills on a
safe learning site.
Simon Rogers Head of Marketing at Ibstock, said: “As the
UK’s largest brick maker, it’s not only essential we continue to
invest in the production facilities and resources required to
meet the increased demand for bricks but, it’s also important
we play a part in ensuring the skills needed to deliver
construction projects are also available. That’s why we are
keen to support initiatives such as the Construction Skills
Village.
“Our donation will allow students to develop their
brickwork skills on a ‘live’ site environment, helping them to
gain valuable experience in the trade.”
Graham Ratcliffe, Managing Director of Northern
Regeneration, added: “The provision of tools and materials is
one of the Skills Village’s biggest costs and, as a community
interest company, support from companies such as Ibstock is
a huge help.
“The bricks will really support the development of our
students and their journey to employment.”
In addition to donating bricks, Ibstock also supplied each
Construction Skills Village site with a number of sample
panels to enable the students to become more familiar
with the extensive range of brick colours and textures
manufactured by Ibstock.
The Construction Skills Village provides people in Barnsley,
Doncaster and Scarborough with the learning opportunities
needed to help address the construction skills shortage
and close the gap between education and the construction
industry.
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Skills Threat to UK GDP
A new report shows that parents have significant concerns about the
quality of careers advice on offer to secondary school pupils.

W

ith 74 percent of those
surveyed feeling careers
advice is too focused
on academic pathways, and 68
percent of parents believing that
children do not receive enough
advice, the report commissioned
by FTSE 250 construction and
services giant Kier, points to a
need for business and government
to do more to improve out of date
advice.

As the construction/built environment
sector battles a fundamental image
problem, with pupils and parents not
appreciating the breadth of career
opportunities on offer in the sector – as
well as the industry needing to take on
400,000 new recruits per annum to keep
pace with the UK’s growing housing and
infrastructure demand – this is about
averting a £90 billion UK GDP crisis.
As part of the report, a study of 2,000
secondary school teachers, parents
and careers advisors was undertaken
to assess perceptions of careers
advice and career options for school
leavers, and specifically to gauge their
understanding of construction and the
built environment.
The study identified 90 percent of
teachers across the UK are unaware of
the scale of the recruitment shortfall in
the construction sector, with 41 percent
not realising there is an issue at all.
It also found that 54 percent of
teachers and parents believe there
is a lack of career progression in
construction/the built environment,

and associate the industry with being
muddy, manual, male dominated
and low paid thanks to outdated
perceptions. This is despite the fact
that the industry provides a wealth of
opportunity across all skillsets.
In part, lack of knowledge is being
compounded by a lack of detailed
careers advice. The report found that
over half of pupils (65 percent) aged
11-13 get no official advice and only a
quarter of 13-15 year olds (27 percent)
got ‘one hour, once’ of careers advice.
The report also found that 57 percent
of parents say rising tuition fees put
them off encouraging university as an
option for their children, yet 81 percent
of parents were unaware that major
FTSE companies can pay the cost of a
degree course and offer a guaranteed
entry point into work upon completion
of studies.
Given that the public sector faces
continued budgetary pressures, schools
and councils cannot provide timely,
comprehensive and persuasive careers
advice without support. With the
backing of the Institute of Directors
(IoD) and the Careers & Enterprise
Company, Kier is pledging one percent
of its workforce as Career Ambassadors
to work with schools and colleges over
the next 12 months to engage with at
least 10,000 school pupils, to inform
and inspire the next generation.
Haydn Mursell, Chief Executive of
Kier, said: “With an ageing workforce,
uncertainty around Brexit and an
ambitious pipeline of construction,

IC TRAINING

Haydn Mursell - CEO of Kier

housing and wider infrastructure
projects, which equates to £90 billion of
UK GDP delivery and creates a demand
for circa 400,000 new recruits per
annum, it is imperative that we attract
new talent into our industry.
“We have invested in comprehensive
resource to train and develop new
talent, we offer a vast array of roles,
great scope and support for diversity
and career progression, and we offer
the chance to leave a lasting legacy
and make a real contribution to local
communities, as well as UK GDP. But
we also have an image crisis, based on
out of date perceptions and advice. We
cannot leave this to schools, councils
or the government alone to resolve.
Business is best placed to explain itself,
its employment offering and its skills
and training needs.
“For this reason we are pledging
a minimum of one percent of our
workforce as Career Ambassadors to
work with schools and colleges across
the UK, to engage with at least 10,000
pupils over the next 12 months. If
every company in the FTSE 250 and
FTSE 100 followed the one percent
pledge as part of their commitment
to employment and skills, we could

create a powerful network of real world
advisors, to inform and inspire the next
generation.”
Kier would welcome the Government,
using its upcoming Careers Strategy, to
take further steps to improve careers
advice and increase opportunities for
collaboration between the public and
private sector, following the success
of the Careers & Enterprise Company,
which brokers this kind of collaboration.

The report ‘Averting a £90bn GDP crisis: A report on the
image and recruitment crisis facing the built environment’
is available from the Kier website:
www.kier.co.uk/researchreport
INSIDE CONSTRUCTION | NOVEMBER 2017

LEGAL ADVICE
FOR THE
CONSTRUCTION
INDUSTRY
DO YOU GET
YOUR RETENTION
MONEY BACK?
Are you doing enough to
make sure you get your
retention paid back in
construction contracts?
SMART CONTRACTORS
MAKE SURE THEY GET IT BACK!

LET ELSE SOLICITORS
HELP YOU TO
COLLECT YOUR
RETENTION MONIES
QUICKLY AND EASILY.
For more information please
contact Andrew Hickman.
Direct Dial:

01283 808 977

or email:
andrew.hickman@elselaw.co.uk

elselaw.co.uk

27972 Melbury 185 x 62mm advert 29/01/2015 10:55 Page 1

Cost-effective solutions for the
challenges your business faces
Drafting or Vetting Contracts
Settlement of Final Accounts
Adjudication

Commercial Management
Dispute Avoidance/Resolution
Training and Seminars

We will identify your objectives, risks and entitlements
and develop a bespoke strategy to achieve your
objectives and meet your targets.
0845 604 8322
info@melburyconsulting.com
www.melburyconsulting.com

Tel: 01305 831 765

Builder’s Profile for Subcontractors & Suppliers
A user-friendly ‘complete once, share many’ service that makes PQQ
submission simple, and keeping information up-to-date easy.

www.buildersprofile.co.uk
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The Builder’s Conference
has launched a new
feature on its updated
website called Contractor
of the Month. The articles
focus on businesses that
are ambassadors for the
sector, are great places to
work and are dedicated
to improving the image
of construction including
responding to the skills
shortage with training
programmes, working
with the community and
using innovative
construction techniques.

CONTRACTOR

OF THE MONTH
Logan Construction

This month’s spotlight is on Logan Construction, delivering
across the healthcare and education sectors

E

stablished in 1996, Logan
Construction (SE) Ltd has
an excellent reputation for
delivering complex refurbishment
and new build projects, mainly
in primarily in the health and
education sectors. With offices
in SE London and Kent they
have a core team of directly
employed multi-skilled operatives,
supported when needed by
dedicated supply chain partners.

They specialise in working in
live environments and using their
vast experience, liaise closely with
clients and their teams, to meet
their aspirations and exceed their
expectations. Logan’s clients include
many of London’s top universities,
schools and colleges together with NHS
Trusts and Care providers.
With a £30m turnover and circa 60
staff they retain a high level of repeat
business.

IC CONTRACTOR

What makes them tick?

“ I can say with all honesty, the way your Logan team
have worked on this build has been exemplary. They
have a genuine understanding of the limitations that
we put on their works due to our work of caring for
patients. More importantly, they demonstrate a pride
in their work and clearly care about the final result.
You should be really proud of the team you have.”

Ruth Green, Matron, Royal Free Hospital

“ I can say with all honesty,
the way your Logan team have
worked on this build has been
exemplary. They have a genuine
understanding of the limitations
that we put on their works
due to our work of caring for
patients. More importantly, they
demonstrate a pride in their
work and clearly care about the
final result. You should be really
proud of the team you have.”

Ruth Green, Matron, Royal
Free Hospital

“I would like to extend our
profound gratitude for the
excellent level of service
provided on this project. We
are particularly appreciative of
your commitment in meeting
the project deliverables for
what was a compressed
programme. Your commitment
to excellent service delivery
is commendable. Please
extend this to all operatives
who contributed to make this
project a success!”

Emmanuel Nibo, Queen
Mary University of London

They look after their people!
Logan value each and every one of their employees.
They take pride in their open and honest approach with
staff and hold regular company communications days and
post quarterly staff newsletters. They have excellent staff
retention, working closely with individuals to help achieve
their personal objectives. They have a very low staff turnover
and when vacancies arise, potential candidates are
invariably recommended by Logan staff.

Committed to developing
future talent
Logan actively promote and employ apprentices. Many of
their apprentices have now successfully completed their
apprenticeships and continue to be part of the team. Training
is provided by local technical colleges and with the support
of the CITB (Construction Industry Training Board).
Their training policy is to identify site operatives with basic
skills but with a positive attitude and desire to achieve. They
have specifically designed training to develop those with
site manager potential, through a structured programme of
practical and theory modules.
Many of their site managers have completed this
programme and continue their personal development with
mentoring support. Individual training schedules are set
allowing people to develop at their own pace and offers fast
track options for some.

Giving something back – working
with local communities
Logan’s added value ethos covers three main aspects:
Environmental, social and economic. They believe the term
‘added value’ applies to the whole construction process,
from initial design, through to handover and beyond into the
future lifecycle of the building.
Environmental - Logan is focused on meeting the client’s
needs in a way that achieves value for money on a whole
lifecycle, whilst minimising damage to the environment.
They consider the whole life costs of a contract, including its
social, economic and environmental impact. They have built
numerous schemes to BREEAM excellent rating.
Social Value – Logan supports the development of
training and skills within local communities and businesses.
Through local labour and supply chains they often offer
apprenticeships and training opportunities. They are also
passionate about supporting local campaigns and charities
close to the heart of their client’s or the communities in which
they work.
Economic – Through working collaboratively, Logan have
brought added value to many projects through teamwork,
reviewing design, choice of materials and established working
practices.

▷
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RECENT
PROJECTS

Southend Police Station £8.2m
New build extension and refurbishment - new 30 cell custody
suite, kitchen and changing
areas along with further office
and admin areas. The existing
station was comprehensively
refurbished too – all works carried out whilst the building was
fully operational.

Royal Free London NHS
Foundation Trust £8m Refurbishment – phased
demolition, extension and fitout of lower ground floor A&E
department. All departments
above, below and adjacent to
the construction area remained
occupied and fully operational
throughout.

Royal Brompton & Harefield NHS Foundation
Trust – £2.9m refurbishment
Formation of new Hybrid operating theatre suite
including new staff changing facilities and offices. Major structural alterations to permit services
and new staircases were included along with an
extensive renewal of M&E services, whilst ensuring
continuity of the existing live theatre and operations and critical care units adjacent to the construction works.

The Lion Academy Trust - £2.85m
Design & Build fit out – fit out of new shell and core
building to create 420 place, two form entry primary school. The team worked collaboratively with
the Trust and Department of Education, keeping
the programme on track for the beginning of term
opening.

To nominate a Contractor Of The Month –
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Challenging the perception
of construction
The Latest news from the Builders’ Conference charity

“My mind has
been opened to the
construction industry,
a sector I would of
overlooked if I had
not attended Budding
Brunels.”

Key facts
•

Construction Youth Trust is a registered charity
working with young people to help them access
training, education and employment opportunities in construction and the built environment.

•

Mace and the Mace Foundation have been
working with the Construction Youth Trust for
many years inspiring the next generation into the
construction industry.

•

The 2017 summer Budding Brunels programme
was held on Mace’s East Village project, a complex
residential build and the University of East London Stratford Campus.

•

20 Mace employees volunteered their time to
support the programme.

•

18 students attended the programme.

•

28% of students who participated were female.

•

83% of students who participated were from
BAME (Black/

•

Asian/Minority Ethnic) backgrounds.

•

4 students applied for Mace’s Apprenticeship
programme.

•

5 students secured work experience with Mace.

BRANDY NGO

Brandy is 17 years old and is currently studying
A Level Chemistry, Biology and English Literature
at Haberdshers Askes Hatcham College. Brandy
attended the Budding Brunels programme hosted by
the Mace Foundation and Construction Youth Trust in
July 2017.
Brandy talks about her experience of the
programme.
“The prospect of an occupation in the construction
industry never occurred to me and I am really glad I
took the chance to explore this sector. The first day of
the programme came with apprehension and a sense
of excitement in meeting my peers, the nervousness
quickly vanished as everyone including the organisers
were friendly. I really enjoyed the tour of Mace’s East
Village construction project. It forced me to be more
considerate of how difficult building a structure is; the
time-consuming efforts which go into planning and
problem solving in order to make the build a success.
Networking with Mace employees in different
sectors such as consultancy, quantity surveying and
managerial positions allowed me and others to obtain
knowledge that even though could be accessed on

IC CHARITY
nerve wracking and can be difficult to nail. However, if you
prepare beforehand then this shouldn’t be a problem. I think
having a positive mindset is crucial and practising the pitch of
our building boosted our confidence levels.
Watching other groups present, I was amazed at their
ideas and how they conveyed this logically to the panel of
judges. For example, the thought of having solar panels and
a rainwater irrigation system didn’t cross my mind during
the design process. Overall, Budding Brunels has been
immensely informative and has opened my mind to a whole
sector which I otherwise would have surely overlooked.”

Mace’s Business Unit Director for PREACH and
Construction Youth Trust Trustee Terry Spraggett, said:

“It was great fun engaging with
the internet had a personal touch as the stories were from
their own perspectives. Like any job, it is full of stress and
responsibilities but I was reminded by the fact that if you
are passionate about your role then this isn’t as problematic
and you will find a way to overcome this. What stood out for
me was a simple word used by one of the employees, this
word was tenacious, he was proud because his resilience and
determination earned him this description. In construction,
you have to be tenacious and strong-willed, I think this was
the point he was trying to convey to us. That even when
hardship is prevalent you should not give up easily. I see
many truths behind this, one of them being success comes
with hard work.

the students and relating our industry
experience to what could be the next
generation of industry experts. Their
enthusiasm and positive interest was a real
credit to them. I was extremely impressed
with the quality of their presentations and
the thought process behind their designs.”

Day two was about teamwork and communicating
effectively. Placed into groups we were tasked with designing
and building a structure. My assigned role was being the
architect, creating a concept which would be innovative and
unique required creative thinking and a knack for drawing.
At first the design resembled the Shard, however, as the day
progressed the design rapidly changed to cubes stacked on
one another, each rotated by an angle of 45 degrees. The top
level was in the shape of a square pyramid that would serve
as a restaurant, whilst the other floors would be used for
office space with underground parking.
A couple of us found working with some of our team
members challenging due to their lack of focus, nonetheless,
this was helpful in reflecting what could happen in the
future. In the end, we all worked well together and finished
the challenge to the best of our abilities. The importance
to understand and encourage our peers was highlighted
when our team scored the lowest on teamwork. It made us
realise you have to find a way to work together when there
are conflicting opinions. Having the capacity to know how to
handle the situation correctly and ensure everyone is pulling
their weight is essential.
My favourite day was the final, not only because I could
soon enjoy my summer holidays, but it was the day which
created a lasting impression - the presentations to a panel of
Mace judges! For some, presentations are unenjoyable and

If you would like to offer support to the CYT or help run a
training programme please get in touch with
Angela Springall 020 8770 0111
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BLOG

Get it off your chest

Getting to know you...

The importance of relationships in business.
Julie White Managing Director of D-Drill on how building trusting
relationships with customers is crucial to growing your business.

W

hen it
comes to
the crunch,
we’re all working
as hard as we can
to make sure the
businesses we have
invested so much
time and energy in
survive and grow.

I know it’s not quite
that simple, but when you
Julie White
pare back everything you
CEO- D-Drill
do, that’s the aim. If you
wanted an easy life, you wouldn’t be running a business
– especially in our sector! It’s everything but easy.
I know why I do it – because I love it. As I’ve said
before in this column and I’ve said it elsewhere too (on
the BBC no less!), I think concrete cutting and diamond
drilling are sexy and I can’t think of another industry I’d
rather be in.
I’ve been asked recently to speak at a few events to
give my views on the industry and on leadership and
how I feel businesses can do more to bring through
apprentices, to show women that there is a route into
and through our sector.
My first, and actually, my overriding message is you
have to enjoy what you do – life is what you make it,
whether you are in business or not and if you are not
having fun, then find something else to do.
There’s not a one-size-fits-all method to achieving that
aim of growing your business but in this era of social
media and of digital communication, I think it’s crucial
to remember that people still buy from people and that
relationships matter – maybe now, more than ever.
There are various aspects to how you develop and build
a relationship with a customer, a supplier or an associate
and it’s important to create trust from the outset.
I think that is true for every business but I believe in
our sector it is absolutely vital.
So when I receive an email from a client when we’ve
just completed a job that says how well it has gone, that
says how well our team has performed and that they will
be calling upon us again, I couldn’t be more satisfied.
If it’s a new client, we’ve already built some trust. We
might have been recommended originally by a regular

customer but that doesn’t buy you instant confidence from
the new client, it just gets your foot through the door.
So it is the way the team operates, the level of service,
the communication and ultimately getting the job done
on time and on budget that will stand you in good stead
for the future.
It sounds simple but how many companies do you
know out there who spend fortunes on consultants,
strategists and systems in a bid to grow their business
but actually don’t get the basics right?
As that trust builds with the new client and as you
increasingly become important to their business then
suddenly they will be recommending you to others and
the process begins again. Even if not immediately, it
could be in several years time they find themselves in
the same situation, and they remember you did a great
job for them and get in touch again.
As I said before, I think in this day and age – when
everything is so instant, so throwaway – that those
relationships that you develop are more important than
they’ve ever been.
Don’t get me wrong, I use social media, I push myself
forward as an industry spokesperson and I try to keep
my name out there wherever possible because again, I
am indirectly developing a relationship with clients and
potential clients.
“I saw you on TV the other day Julie,” is how
conversations sometimes start, “it reminded me, we’ve
got quite a big job that we’d like you to look at…”
Also, in my very early days of growing my media
persona, I was working really hard to get in to speak to a
senior figure at a very big contractor in the UK but I was
struggling.
I attended an event a few days after appearing on the
BBC’s Breakfast News and he made a beeline for me
to say he’d seen me and could we chat about potential
work.
So it was building a relationship indirectly but,
nevertheless, it was another great example of people
buying from people but rather than face to face, he felt
he’d got to ‘know me’ through my media profile.
Ultimately, I want every piece of media, every event
I speak at and every tweet I send to somehow have an
impact on growing my business because, as I said at the
top, that’s the aim.
But, having said all that, I wouldn’t do it if I didn’t love it!

▪ Got something to say about the construction industry? Some knowledge to share, a burning issue or challenge that is causing you frustration?

Why not write a few words about it for the monthly Builders’ Conference blog? Talk to us about your blog ideas –
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IS YOUR BUSINESS SECURE?
How secure is your business?
How do your compare against others?
Where should you be budgeting to lower
your IT risk and prepare investment?
What changes could you make today to not
become the next ICO headline?

ONLINE CONSTRUCTION
MATERIALS SUPPLIER
FINED 55K BY ICO
https://ico.org.uk/about-the-ico/news-andevents/news-and-blogs/2017/05/online-retailerleft-customers-financial-details-vulnerable-to-cyberattack/
"The ICO found that CMO failed to carry out regular
penetration testing on its website that should have
detected the vulnerability. It also failed to ensure that
its own system passwords were sufficiently complex
to resist a brute-force attack.
But the investigation also revealed that CMO’s failure
to keep customers’ personal data safe was an
oversight rather than an intentional attempt to bypass
the law."

Reminder - Call Switch2IT A Cyber Essentials Certified
Business for a Health Check

